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Website Usability and 
User Experience



What is website usability?  

Website usability is part of UX design (user experience design), the 
process used to determine what the experience will be like when a 
user interacts with a product (in this case a website). 

Website usability itself refers to how easy to use any individual 
website is or is not. In web design this generally relates to the 
presentation of information and the layout of the calls to action that 
generate site conversions. 

https://www.nngroup.com/articles/usability-101-introduction-to-usability/

https://www.nngroup.com/articles/usability-101-introduction-to-usability/


★ Needs
★ Values
★ Abilities
★ Limitations
★ Expectations

Usability requires a deeper understanding of 
the people using the Internet including 
their: 

You will also need a 
deep understanding 
of your website’s 
goals, and therefore 
your  business, 
organization, or 
brand’s overall goals 
and objectives.



5 Best Practices



Keep It Simple Sweetie
Minimalism Works

1.



#1: Make navigation easy.

#2: Put people at ease.

#3: Make calls to action (CTAs) clear, functional, and 
visible to facilitate conversions.  

Why Simplicity Matters



● Do your CTAs stand out? 
● Are they clear and easy 

to find and understand? 
● Are people completing 

the right actions? 



Rule #1: Don’t obsess over subjective details, i.e. 
colors, features, spacing

Rule #2: Don’t guess what customers want and need - 
ask, listen, and learn.

Rule #3: .Don’t let the perfect be the enemy of the 
really good, or the great.   

What to Avoid



Know Your Purpose
Your Website Shares Your “WHY”

2.



Rule #1: Identify the goals of the site and the purpose 
of each page. 

Rule #2: Know your audiences well so you clearly 
understand who you are reaching.

Rule #3: All designs should be created to convert 
people on all devices.  

Basic Design Rules



What is the purpose of your website? 

● Is your website an online business card? 
● Is you website meant to drive sales or leads?
● Is your website a place where customers, clients, or donors are supposed 

to engage? Should they be reading your blog, sharing your content on 
social media, signing up for a newsletter, downloading your ebook? 

● Is your website providing customer service to existing clients or donors? 
● Is your website membership or account based? What do people get if 

they sign up? 
● Do you expect people to find your website when they search for things 

on Google? 
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Usability Auditing for Beginners 

★ What pages and content are the most popular? 
★ What pages keep people engaged longer?
★ When people visit the site from other channels, do they 

stay on the site? Do they engage with more than one page?
★ Do people take the most important actions? Do they 

convert to a lead or sale? 

A variety of tools can help you track this data. Google 
Analytics is commonly used.   
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https://marketingplatform.google.com/about/analytics/
https://marketingplatform.google.com/about/analytics/


Study Common Behaviors
Let What People Do Be Your Guide

3.



★ Place the main navigation at the top of a page, or the left side.
★ Use the mobile-friendly “hamburger menu.”
★ Place your logo at the top left or center of a header. Make the 

logo clickable, so it brings visitors back to the homepage.
★ Have links and buttons change color and appearance when you 

hover.
★ If you have an ecommerce site, use a shopping cart icon in the 

upper right of the header and display the # of items in the cart.
★ Ensure image sliders or carousels have obvious manual controls 

users can click to rotate content.

Usability Basics

https://blog.hubspot.com/website/button-design
https://blog.hubspot.com/website/web-slideshows-standard


Mobile
Devices 
Rule
Mobile accounts for 
approximately half of 
web traffic worldwide. 

81% of Americans own a smartphone 
(Source: Pew Research Center)
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What is above the fold on each device?
★ Hold people’s attention and engage them. 
★ Make their next step clear. 
★ Confirm people can complete the main call to action. 

Are there other calls to action on the page if it is longer? 

Are you using headings to make your text easier to scan? 
 

Layout



● Are they brand 
consistent? 

● How do they make 
people feel?

● Have you ever 
asked for customer 
feedback? 

Colors

http://oneconf.us/color-affect-mood.asp# 

http://oneconf.us/color-affect-mood.asp#


“90% of all product assessments have to do with color.” - QuickSprout 
“Color is 85% of the reason you purchased a specific product.” - Neil Patel

1. Use stimulating colors like red and yellow as accents. 
2. The highest converting colors that drive action are bright warm colors 

like red, orange, and yellow.
3. White/empty space is valuable. 

How color affects marketing.

https://blog.hubspot.com/marketing/psychology-of-color | https://blog.kissmetrics.com/psychology-of-color-and-conversions/ 
 https://neilpatel.com/blog/the-psychology-of-color-how-to-use-colors-to-increase-conversion-rate/ 

https://blog.hubspot.com/marketing/psychology-of-color
https://blog.kissmetrics.com/psychology-of-color-and-conversions/
https://neilpatel.com/blog/the-psychology-of-color-how-to-use-colors-to-increase-conversion-rate/


Website Accessibility
Make Your Website Available to Everyone

4.



The web content accessibility guidelines (WCAG) were created so websites 
can meet the needs of people with disabilities. Approximately 15% of people 
across the globe live with some form of a disability. Everyone is entitled to a 
good experience. Here are some of the categories of different abilities that 
can affect people on the web:

Auditory ~ Cognitive ~ Neurological ~ Physical ~ Speech ~ Visual

The WCAG has four main principles to meet their web accessibility 
standards: 

Is the website perceivable, operable, understandable, and robust for as many people 
as possible.

Accessibility Guidelines

https://www.w3.org/WAI/standards-guidelines/wcag/
https://www.d.umn.edu/itss/news/2016/05/wcag_principles.html


★ Clear headings in the written content.
★ Captions on video content. 
★ Relevant ALT tags on photos. 
★ Functionality should be accessible through mouse and 

keyboard and be tagged to worked with voice-control 
systems.

★ Ensure links make sense if the link text is read by itself. 
Certain phrases like “click here” and “more” should be 
avoided.

Accessibility Best Practices



Ongoing Testing
Every Page of Your Website Is an Opportunity

5.



The Importance of being Mobile 
Friendly AKA “responsive” 

Your website must work on all devices. It must “respond” to the screen size and all 
text, images, videos, graphics, interactive features, and calls to action must be 
available to the visitor whether they visit on a computer with a big screen, an iPad 
or tablet, or an iPhone or Droid. 

If certain features don’t work can they be removed from the mobile version to 
simplify the visitor’s experience? 

Your website must meet Google’s mobile design standards. Test your website here: 
https://search.google.com/test/mobile-friendly 
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https://search.google.com/test/mobile-friendly


Design & Usability Resources
Loop11
CrazyEgg 
HotJar
MouseFlow
HubSpot Website Grader
Google Page Speed Insights
Google Mobile-Friendly Test

https://www.loop11.com/
https://w3.crazyegg.com/
https://www.hotjar.com/
https://mouseflow.com/
https://website.grader.com/
https://developers.google.com/speed/pagespeed/insights/
https://search.google.com/test/mobile-friendly


#d2cc2d
Free learning opportunities:
★ Free Monthly Webinar: Our next Digital Drop-in is Wednesday 

Dec. 2, 2020
★ Free Digital Marketing Toolkit

Upcoming Virtual Events:
Rebound in 2021 through Tourism Marketing 2-Day Workshop

Online Courses
Find out more about the Content Strategy Roadmap.

https://jbmediainstitute.com/free-resources/digital-drop-in-webinar/
https://jbmediainstitute.com/free-resources/digital-marketing-toolkit/
https://diytourismmarketing.com/rebound-in-2021/
https://login.jbmediainstitute.com/library/introduction-to-tourism-and-local-marketing-copy-96e8b26e/99878/about/


Design & Usability Resources
ScienceofPeople.com
NNGroup.com 
Usability.gov
SmashingMagazine.com
UXMag.com
ThinkwithGoogle.com
Google Trends 

http://www.scienceofpeople.com
https://www.nngroup.com/
http://www.usability.gov/
https://www.smashingmagazine.com/
https://uxmag.com/
https://www.thinkwithgoogle.com/
https://www.google.com/trends/


“Good marketers 
see consumers as 
complete human 

beings with all the 
dimensions real 

people have.”
- Jonah Sachs 

Author of Winning the Story Wars: Why Those Who Tell—and Live—the Best Stories Will Rule the Future
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https://www.amazon.com/s/?ie=UTF8&keywords=winning+story+wars&tag=googhydr-20&index=aps&hvadid=194540767402&hvpos=1t1&hvnetw=g&hvrand=17222364677742605899&hvpone=&hvptwo=&hvqmt=e&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9010328&hvtargid=kwd-318613514835&ref=pd_sl_4qnhxtcbbw_e


#d2cc2d

Thank you!

Sarah Benoit 
Lead Instructor & Co-founder of JB Media 
Institute-President of Creative Original, Inc. 
(828) 242-0277
sarah@jbmediagroupllc.com
www.JBMediaInstitute.com 
www.AshevilleWebDesign.net 

Connect with me on social media! 

http://www.facebook.com/SarahDBenoit
http://www.twitter.com/SarahDBenoit
http://www.linkedin.com/in/SarahDBenoit 
http://www.instagram.com/sarahdbenoit

mailto:sarah@jbmediagroupllc.com
http://www.jbmediainstitute.com
http://www.ashevillewebdesign.net
http://www.facebook.com/SarahDBenoit
http://www.twitter.com/SarahDBenoit
http://www.linkedin.com/in/SarahDBenoit
http://www.instagram.com/sarahdbenoit

