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Reasons to Create Packages

- One of the most popular sections on 
ExploreAsheville.com 

- Provides the CVB PR team with material 
to pitch to media

- Provides additional exposure to your 
business 



FY 2014-2015 (July – June)

- Website visits FY 14-15: 
4.3 million

- Package & Deals pages 
visits: 587,600

Reach Potential Visitors



Package
Picnic on the Parkway Package

Coupon/Deal
10% off mid-week hotel stay or attraction

Add-on
Beer City Add-on (Growler, mug, nuts and cheese for $35)

Types of Offers



What is a package? 

A package combines an overnight stay at a qualified 
Buncombe County Occupancy Tax collecting 
accommodation with an amenity outside the regular stay
such as a Western North Carolina attraction/activity or 
Buncombe County restaurant or retail shop. 

Packages always include overnight accommodations in 
the price.
• Packages are advertised at one price to the consumer 

on the accommodations website as well as 
ExploreAsheville.com. 



How Do I Package?
Accommodations, attractions/activities, restaurants and 
retail shops partner to combine an overnight stay with 
attraction tickets, restaurant gift card, services, and/or retail 
items to offer at one price to potential visitors.  

• Step 1: Develop a package concept including a lodging 
partner

• Step 2: Identify and connect with packaging partners
• Step 3: Coordinate logistics with lodging partner
• Step 4: Post package on lodging website and 

ExploreAsheville.com 
• Step 5: Send to media@ExploreAsheville.com



The Value of PR and Packaging
• The NEWS VALUE of a package is often MORE VALUABLE than the 

bookings.

• MEDIA RELATIONS OPPORTUNITIES FOR PACKAGES:
o The PR Team works with journalists on a daily basis to answer 

queries and provide destination news and updates. 
o Package mentions are a great fit for any travel piece and are 

often included in seasonal stories, deal round-ups and feature 
sidebars.

o Proactive pitches – offer a “call to action” to spark story inspiration
o Press releases – think of your package as news that we can share.

• Last year, the PR Team had 800+ media touchpoints and hosted nearly 
200 visiting writers.



• CVB = MEDIA OUTLET: Every day we 
talk directly to potential travelers via our 
website, social media and editorial 
channels.

o ExploreAsheville.com: 4.3 million 
unique visits/year

o Facebook: 185,000 likes
o E-Newsletter: 111,000

subscriptions

• New content-driven redesigned 
website

The Value of PR and Packaging



Smart Packages = Real Publicity

The Asheville Bed & 
Breakfast Association’s 
“Fall Farms and Artisans 
Tour Package” was 
featured on The New 
York Times Online –
96,000,000+ monthly 
visitors!



The Anatomy of a Good Package
1. A catchy, creative title will garner more attention
2. Good timing: Plenty of lead time. Evergreen.
3. Tie in popular travel themes or newsworthy elements
4. Highlight exciting experiences
5. Link to your website packages page for booking

Don’t forget to keep the Asheville CVB PR Team in the loop when 
you debut a new package – email the details to 
media@ExploreAsheville.com for possible leverage in pitches and 
press releases.



Picnic on the Parkway – Grand Bohemian Asheville
Get back to nature (in complete luxury, of course) with the Picnic on the 
Parkway experience. Ride the Blue Ridge Parkway, one of America’s most 
scenic drives. Take in the beautiful foliage, flora and waterfalls and enjoy a 
gourmet picnic basket prepared by our talented chefs. 

• Luxury overnight accommodations
• Breakfast for two in the Red Stag Grill or in-room dining (up to $50)
• Guided hike through the Parkway for two 
• Gourmet picnic basket 
• 3-D topography detailed guide-map to the Blue Ridge Parkway
• A pocket guide for North Carolina wildflowers 
• 10% discount coupon to the Complete Naturalist Store in Biltmore 

Village

Real Examples of Packages



Passport to the South Slope – Aloft Asheville Downtown
Please your palate with our Passport to the South Slope package…

• An overnight stay in the heart of Asheville
• Artisan truffles, two handcrafted chocolate bars and a guided tour from 

French Broad Chocolate Factory
• Three special artisan doughnuts and two cups of coffee from Vortex 

Doughnuts
• Two cans of craft beer, two flights of beer and a self-guided tour from 

Burial Beer Co.
• Gift bag featuring Buxton Hall Barbecue Sauce, Smoked Doggie Treats, 

a bag of Buxton’s Signature Bu’nilla Wafers and more

Real Examples of Packages



Where does my package display?

- Packages & Deals section on ExploreAsheville.com

- Your listing details page

- Throughout website, depending on editorial needs 
and package category

 Sponsored deal through Destination Travel Network 
(DTN)

- Online reservations booking engine via aRes Travel



Main Packages & Deals Page



Packages & Deals Category Pages



Listing Detail Page







Throughout Website – Category Specific



aRes Booking Engine Packages Page



Vendor Contact Information
Any visitor-oriented business located in Buncombe County that meets the 
requirements is eligible to participate in the ExploreAsheville.com 
advertising and online booking engine programs.  

For eligibility requirements, please visit
http://www.ashevillecvb.com/listing-policies/

Website Advertising through Destination Travel Network (DTN)
Lia Wik, DTN Sales Manager
lwik@destinationtravelnetwork.com or call 520.989.8071

Online Booking Engine through aRes Travel, Inc.
Mark Farrell, Director of Account Management
Asheville@arestravelinc.com or call 619.501.7159

http://www.ashevillecvb.com/listing-policies/
mailto:lwik@destinationtravelnetwork.com
mailto:Asheville@arestravelinc.com


1. Log on to the partner Extranet
[extranet.asheville.simpleviewcrm.com/login]

How do I submit a package?



2.

3.
4.



5.



Package Categories
Packages*
1. Biltmore: includes Biltmore Tickets and/or a Biltmore activity
2. Culinary: includes a culinary tour or restaurant experience
3. Cultural: includes a unique experience, i.e. – city tour, beer, iconic attraction
4. Family Fun: includes a family friendly activity or lodging
5. Girlfriend Getaway:  includes activities for a small group
6. Golf: includes a golf game
7. Outdoor: includes an outdoor tour or experience
8. Romance: includes items like spa service, roses, chocolates, wine, suite
9. Spa: includes a spa service
10. Seasonal – Fall: includes an activity related to the season
11. Seasonal – Holidays: includes an activity related to the season
12. Seasonal – Winter: includes an activity related to the season
13. Seasonal – Spring: includes an activity related to the season
14. Seasonal – Summer: includes an activity related to the season
*The ACVB reserves the right to determine placement on website



2016 Package Ideas 
• Indie Shopping Adventures: Gift certificates to local shops, goody 
basket with Asheville-made products or a downtown tour.

• Asheville’s Music Scene: Ideas include shows at local music 
venues, CDs showcasing local musicians or an immersive 
experience like a drum lesson before the Friday night Drum Circle

• National Parks/NC State Parks/Mt. Mitchell State Park Centennial 
Anniversaries: The national parks system, NC parks system and Mt. 
Mitchell are all celebrating 100 years in 2016. Does your business 
offer an interesting way to see or experience the park - such as a 
guided hike, zipline experience, picnic basket offering, etc.?


