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AGENDA
Welcome

Stephanie Pace Brown, President & CEO

Website Event Listings Updates
Cat Kessler, Director of Content

Elizabeth White, Director of Web & Analytics

Asheville Independent Restaurant 
Association (AIR)

Beth Edwards, Director of Membership & 
Partnership

“Build the Perfect Listing & 
ExploreAsheville.com Advertising 

Opportunities”
Meredith Sasser, Senior Account Executive, 

Destination Travel Network (DTN)



SAVE THE DATE!
EXPLORE ASHEVILLE 

HOLIDAY PARTY

Tuesday, December 10, 2019
4:30 pm – 6:30 pm

Renaissance Asheville Hotel
31 Woodfin Street



CALENDAR IMPROVEMENTS





NEW EVENT FIELDS

Fill out the following:

• Free event

• Evening event

• Group-friendly events

• Family-friendly events

• Event type



EVENT LISTING



EVENT LISTING PHOTO

High Quality Photo
At least 640 by 480 pixels
No text in image



EVENT LISTING PHOTO

Photo too small
Text in image
Will not crop correctly



EVENT LISTING PHOTO



EVENT LISTING PHOTO



WEBSITE SUPPORT

Joe Phelps
Public Affairs Specialist

Getting started with 
ExploreAsheville.com, Extranet 
troubleshooting, Updating account 
information

Charlie Reed
Information Specialist

ExploreAsheville.com Event 
Calendar, Visitor Guide 
distribution



i s

FOOD
I N  A S H E V I L L E



What is AIR?

• M i s s i o n  S t a t e m e n t :  “ To  s u p p o r t ,  b e n e f i t  a n d  e m p o w e r  o u r  

l o c a l  r e s t a u r a n t  c o m m u n i t y . ”

• F o u n d e d  b y  f o u r  c h e f  o w n e r s  i n  2 0 0 3 ,  s i x t e e n  y e a r s  l a t e r  A I R  

h a s  1 6 0 +  d i v e r s e  M e m b e r s  a n d  ~  1 0 0  S p o n s o r s  &  P a r t n e r s .  

• A I R  i s  a  5 0 1 C - 6  T r a d e  O r g a n i z a t i o n

• A I R  r e s t a u r a n t s  e m p l o y  6 0 0 0 +  l o c a l  r e s i d e n t s

AIR Facts



Benefits of AIR Membership
• Ye a r - r o u n d  Tr a i n i n g

• D i s c o u n t e d  S e r v S a f e c l a s s e s
• H R  s e m i n a r s
• M a n a g e m e n t  t r a i n i n g

• R e c r u i t m e n t  &  R e t e n t i o n  s t r a t e g i e s
• M e m b e r s - o n l y  J o b  B o a r d
• B e n ’ s  F r i e n d s  – r e c o v e r y  p r o g r a m  f o r  F & B  w o r k e r s

• A d v o c a c y
• Q u a r t e r l y  M e m b e r s h i p  M e e t i n g s



Did You Know?

• A I R  r e s t a u r a n t s  a r e  t h e  f i r s t  c o n t a c t  f o r  n o n - p r o f i t  

e v e n t s  f o r  d o n a t i o n s .

• A I R  r e s t a u r a n t s  d o n a t e d  o v e r  $ 2 . 1  m i l l i o n  i n  g o o d s /  

s e r v i c e s  t o  n o n - p r o f i t s  i n  2 0 1 7

• A I R  i n d i v i d u a l  r e s t a u r a n t s  a v e r a g e d  o v e r  $ 1 9 K  i n  

d o n a t i o n s  t o  n o n - p r o f i t s .  

• O v e r  8 0 %  o f  t h e s e  d o n a t i o n s  g o  t o  l o c a l  o r g a n i z a t i o n s

AIR Support



AIRPlay
Engagement

• A I R M a i l – w e e k l y  n e w s l e t t e r  t o  i n d u s t r y  w o r k e r s  ~  6 0 0  
s u b s c r i b e r s
• N e w  A I R  m e m b e r s  a n d  p a r t n e r s  i n t r o d u c e d  i n  A I R M a i l
• H o s p i t a l i t y  r e l a t e d  n e w s ,  c i t y  i n f o r m a t i o n ,  A I R  e d u c a t i o n  

s i g n - u p s

• A I R F a r e – m o n t h l y  c o n s u m e r - f o c u s e d  n e w s l e t t e r  ~  3 0 0 0  
s u b s c r i b e r s
• C a l e n d a r  o f  e v e n t s  f o r  A I R  M e m b e r s  &  P a r t n e r s
• C h e f  F e a t u r e  – 3  A I R  C h e f s  a n s w e r  p r o f i l e  q u e s t i o n s  

a b o u t  t h e i r  r e s t a u r a n t  



AIRPlay

Engagement

• Ta s t e  o f  A s h e v i l l e  i s  A I R ’ s  o n l y  e v e n t  h e l d  e a c h  
N o v e m b e r

• A I R  P a s s p o r t  – B O G O  c o u p o n  b o o k  w i t h  o v e r  5 0  A I R  
M e m b e r s

• A I R  D i n i n g  G u i d e  – 4 0 , 0 0 0  c o p i e s  d i s t r i b u t e d  a t  V i s i t o r  
C e n t e r ,  A v l A i r p o r t  a n d  l o c a l  h o t e l s

• A I R  w e b s i t e  – F i n d  a  J o b ,  F i n d  a  R e s t a u r a n t  m o s t  
v i s i t e d  s e c t i o n s .



• W e  p a r t n e r  w i t h  h o s p i t a l i t y - r e l a t e d  b u s i n e s s e s  t o  

f u r t h e r  s u p p o r t  A I R  R e s t a u r a n t s .  

• O p p o r t u n i t y  t o  a d v e r t i s e  i n  t h e  A I R  D i n i n g  G u i d e  –

4 0 , 0 0 0  c o p i e s  p r i n t e d

Join AIR

AIR Partners
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How to Build The 
Perfect Listing

Presented by:



Meredith 
Sasser 

An extensive background in 
Tourism & Marketing having 
worked with member/partners for 
over ten years and in Tourism for 
twenty four years.

I am an avid gardener, proud 
grandmother and habitual Junker 
and greatly enjoy my visits 
to Asheville.

Senior Account Executive 



Building the perfect listing

What will you take away from this session?

▸ How to directly impact the visitor 
experience using your listing

▸ Tools to use in any type of marketing 
strategy for your business



Building the perfect listing

Let’s talk about the Sweet Spot

no copyright infringement is intended

▸ What makes your business unique?

▸ Why would a consumer choose your business over another 
similar business?



Building the perfect listing

Unique Selling Proposition = The Sweet Spot

The unique selling proposition (USP) 
or unique selling point is a marketing 
concept first proposed as a theory to 

explain a pattern in successful advertising 
campaigns of the early 1940s. 

no infringement is intended

no copyright infringement is intended



“Simplicity is the keynote of all 
true elegance”

- Coco Chanel

no copyright infringement is intended

no copyright infringement is intended

no copyright infringement 
is intended



Building the perfect listing

Finding the Sweet Spot through USP

▸ Who is the targeted audience?

▸ What is the problem your business is solving?

▸ List the biggest benefits of your business

▸ You have the Sweet Spot!!



Building the perfect listing

Example of a Sweet Spot
The point of difference 
- Unique Selling Point



Building the perfect listing

Examples of a Sweet Spot
Unique Benefit / 

Personal Brand

-Differentiate



Building the perfect listing

How to Build Listing Content
▸ Sweet Spot goes first!

▸ Solve a problem

▸ Explain Benefits

▸ Paint a Picture



Building the perfect listing

Example of a 
Sweet Spot

The point of difference           
USP

Do NOT repeat your business name







Building the perfect listing

An Image is Worth 1,000 Words
▸ Use real photos of the business

▸ If you can’t hire a pro, be a pro

▸ Take shots in good lighting

▸ Make sure shots are in focus

▸ Make sure the main subject is not too small

▸ Nothing distracting in the background

▸ No Logos



Which evokes emotion?
Building the perfect listing

Tip: Name your photos!





Partner Login - footer of every page!

Extranet 
Instructions: 

CVB 101 



Building the perfect listing

Boost your message through 
advertising on ExploreAsheville.com



Questions?
DTN Ads: Meredith Sasser

MSasser@DestinationTravelNetwork.com

Listing Updates: Joe Phelps
jphelps@exploreasheville.com

mailto:MSasser@DestinationTravelNetwork.com
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