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Not all social media and digital advertising products are created equal. Each social media 
and digital advertising platform has strengths and weaknesses. Ultimately each platform 
delivers different cost per click, impressions, and engagement rates. 

During this webinar, we will explore a variety of strategies and approaches including:

● Average cost per click and engagement rates
● Platforms that deliver the highest quality traffic for various tourism business 

goals
● How to evaluate and prioritize digital advertising options when working within a 

budget that needs to deliver a positive return on investment

Comparing Ads = Apples & Oranges 
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That 
to 

Track?

Evaluating the Value of Online 
Advertising Options

1. Cost Per Click (CPC)
2. Cost Per Conversion (Sales or Leads)
3. Pages Per Session (# of pages people see)
4. Time on Site (time spent on your site)
5. On Platform Engagement

a. Any value for brand awareness, video views, or 
information gained by seeing ads or content on 
the native platforms if not click took place to 
your site



Budgeting
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What’s a 
Realistic 
Budget

Budget Planning + Benchmarks

1. Most businesses spend between 3-30% of 
their total revenue on advertising and 
marketing.

2. Within advertising and marketing we see:
a. Staff time for content, email, etc
b. Fees paid to vendors or agencies for creative work, 

production, etc
c. Ad costs (radio, TV, digital, etc)
d. Print and mail marketing
e. Giveaways for contests and influencers

f. Etc, etc, etc... 
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What’s a 
Realistic 
Budget

Budgeting Continued...

1. Digital advertising (social, video, display, 3rd 
party) typically make up 50-100% of most ad 
budgets

2. We recommend focusing on the channels and 
tactics that drive the highest quality traffic...

More on how to qualify traffic later in this 
presentation. 



What Does Ad Traffic Cost?
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What Does 
It Cost?

Social Ads
1. Facebook: 

$0.10-1.50 per click, often around $0.50-1.00 in most 
cases

2. LinkedIn 
$2-10 per lock, often around $4-5

3. Instagram
Similar to Facebook, often around $1.00

4. Pinterest
$0.50-2.00 per click

5. Social Ads General Feedback
Often lower time on site and pages per session vs other 
channels
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What Does 
It Cost?

Google Ads: Text Ads in Search
1. Google Text Ads (in search results): 

$0.30-3.00 per click, often $0.75-1.50 for tourism-related 
keywords
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What Does 
It Cost?

Digital Display and Banner Ads
1. Google Ad Network and Other Banner Ads

$0.25-0.75 per click
2. Typically low value, low time on site, low pages per 

session, and low conversions
3. Ad format most frequently clicked by accident leading to 

higher bounce rate and lower engagement rates
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What Does 
It Cost?

3rd Party Ads + Native Listings: 
RomanticAsheville.com Example
1. RomanticAsheville.com native listing ads:

$0.05-0.50 per click in most cases
2. Sitewide average of $0.30 per click in 2019
3. Some advertisers receive as many as 5,000 clicks per 

month
4. Highly qualified traffic: Users are looking within a specific 

business category (for example wedding venues) and have 
looked at the list, looked at the photos, and read the 
description before clicking the link. 

5. ExploreAsheville.com offers similar offering with similar 
highly qualified traffic as well!





QUESTIONS?

“You do amazing 
things.
More people 
should know.”
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SPECIAL OFFER - On Demand Workshop:

Rebound in 2021 through Tourism Marketing 
Get ½ off for attending today with the code Rebound50.

Free Learning Opportunities:
★ Free Monthly Webinar: Our next Digital Drop-in is Wednesday 

March. 3, 2021
★ Free Digital Marketing Toolkit

Online Courses:
Find out more about the Content Strategy Roadmap.

https://diytourismmarketing.com/events-2/rebound-in-2021-on-demand/
https://jbmediainstitute.com/free-resources/digital-drop-in-webinar/
https://jbmediainstitute.com/free-resources/digital-marketing-toolkit/
https://login.jbmediainstitute.com/library/introduction-to-tourism-and-local-marketing-copy-96e8b26e/99878/about/
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Thank you!

Justin Belleme
(828) 273-1280

justin@jbmediagroupllc.com
www.jbmediagroupllc.com 
www.JBMediaInstitute.com 
www.romanticasheville.com

mailto:justin@jbmediagroupllc.com
http://www.jbmediagroupllc.com
http://www.jbmediainstitute.com
http://www.romanticasheville.com

