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1. ATTRACT THE RIGHT VISITORS

WE FOUND 20MM MORE PEOPLE IN OUR TARGET AUDIENCE
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:Ashevme fulfills
" this want

69% said they got a feeling of
freedom or release out of their trip
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Asheville is the city for free spirits. - r
It is the counterpoint e pulls of
' pragmatism.




>ROACH

their spirit run free
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THE TAG LINE

ASHEVILLE




Letting your spirit

run free means being
spontaneous & open,
embracing the small
and big surprises that
Asheville will offer up.
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ASHEVILLE x 360i
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w Asheville

It's unsurprisi

Discover Asheville Learn More S s
surprising.

oY Like () Comment &> Share




L Asheville
: Sponsored -

Experience the unexpected in Asheville.

Discover Asheville Learn More

oY Like () Comment

surprising.
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L2 Asheville & Asheville & Asheville
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Learn More Learn More Learn More
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visitasheville Discover Asheville with your best friend by

visitasheville Hunt for surprises.
your side.

visitasheville Surprising tastes for every palate.
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tripadvis o Where to?
Hotels Things to do Restaurants Flights

~ w LT
LY Wnite review

Vacation Rentals Cruises I More

Popular cruise departure ports

Florida New York City

Where to see famous mosques

Istanbul Medina

Most romantic destinations

Paris Puerto Vallarta

Top places to party

Barcelona

Cordoba

Venice

See all

See all

See all
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9 Food Shows t0'Watch This Fall.

By Greg Morabito

» : Iﬁv?

lacBook Pr







DRIVING INTENT TO VISIT WITH MEDIA
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SPREAD INTERCEPT
OUR MESSAGE PASSION POINTS
Use mass channels to spread awareness to Reach audience segments with targeted media while

all audience segments. they are engaging with passion points.



Core:

* Charlotte

* Raleigh/Durham

* Greensboro /High
Point /Winston-
Salem

* Atlanta

MARKET SELECTION

W ashington D.C. * Birmingham
Knoxville * Columbus, OH
Charleston * New York
Cincinnati * Chicago
Nashville

West Palm Beach

Orlando

Tampa

126






Custom Content Series

REI Brand Alighment

MATADOR

network Social Promotion




MEDIA PLAN HIGHLIGHTS
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