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Buncombe County Posts Another Year of 
Record Performance in FY 2014-15

The Asheville Convention & Visitors Bureau (ACVB), under the direction of the Buncombe County Tourism 
Development Authority (BCTDA), implements sales and marketing strategies that attract overnight visitors and 
garner national recognition for the Asheville area as a top travel destination. 
The 2014-15 fiscal year marked another year of record-high performance for the Buncombe County tourism 
industry, with lodging sales totaling $227.8 million – an increase of 16.2 percent. More than 1.9 million hotel 
rooms were sold (up 6.5%). Weekday occupancy posted double digit growth for 26 of those weeks – a 
significant increase for the high-priority need period.
Overnight guests help create and sustain independent businesses by expanding the Asheville area customer 
base, supporting more than 24,000 jobs and generating local taxes that save Buncombe County residents 
$1,232 per household.
The ACVB hosted 15 networking and educational programs including a series of Partner Forums informing 
tourism industry partners on such topics as the “Riverfront Redevelopment Update,” “Optimize Your Web 
Presence on ExploreAsheville.com,” and “Tourism Training 1.0 – The Asheville Story.” With continued outreach 
to industry partners, the ACVB network has grown to over 1,400 strong – and works in partnership to implement 
a sales and marketing program that helped the destination achieve another year of record performance.
Follow us on Facebook.com/AshevilleCVB and check AshevilleCVB.com for upcoming events, the latest news 
and reports.

Group Sales & Services  
Attracting Group Business to the Asheville Area
Asheville was promoted in strategic markets throughout the 
2014-2015 fiscal year. The group sales and services team 
attended 24 tradeshows and conducted 198 sales calls 
in target markets across the country. Familiarization tours 
continued to be successful, with the 48-Hour Meeting Planner 
Experiences alone resulting in 2,591 definite room nights. 
Client events were hosted in Chicago, Washington DC, Atlanta 
and Nashville. The ACVB sponsored a hospitality suite at the 
Southern Conference which has extended Asheville’s contract 
through 2021. The ACVB also sponsored several industry 
luncheons as part of Smart Meetings Tradeshows held in the 
Northeast and Dallas, TX. The 115 planners who attended 
these events were introduced to Asheville as a meeting 
destination.  
The new “Not Just Meeting. Exceeding.” video debuted in 
September, highlighting Asheville’s hotel and meeting facility 
options, diverse group activities, and area accessibility. 

• Person-to-person outreach totaled 8,868 (up 3%)
• Issued 727 sales leads (up 20%) totaling 172,604 room nights
• Booked 379 groups (up 13%) totaling 60,906 room nights and $11.8 million in revenue

From George Vanderbilt’s magnificent Biltmore to a vibrant downtown framed by the oldest mountains in the world, Asheville, North Carolina has a way of transforming ordinary meetings into unforgettable experiences. Let us help make your next meeting exceedingly grand.  
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The Asheville CVB unveiled updated positioning and a new 
tagline: Discovery, Inside and Out – which led to the creation 
and production of a new long-form brand video along with two 
30-second TV ads and a series of six 15-second spots. TV 
advertising was expanded into three new markets – Knoxville, 
Nashville and Cincinnati – in addition to the five existing 
markets of Atlanta, Raleigh, Charlotte, Greensboro region, 
Columbia and Charleston. New print and digital ads were also 
produced in the spring. The entire campaign begins running 
in the first quarter of FY 2015-16. 
The public relations team proactively generated 664 story 
pitches and hosted 199 working media in the Asheville area 
throughout the 2014-2015 fiscal year. Additional outreach 
included media missions and desk visits in New York 
City, Atlanta, Nashville, Birmingham, Knoxville, Columbia, 
Charleston, Charlotte and the NC Triad, as well as interaction 
with journalists at the NC Governor’s Conference, SATW 
Marketplace and the Public Relations Society of America 
Travel & Tourism Conference.  
The marketing team and partners also hosted the 2014 Food 
Blog Forum in July, creating an immersive culinary experience 
for 125 food writers and bloggers. This was followed by an 
expansion of the Foodtopia campaign with new print and 
digital ads, an updated microsite showcasing Foodtopian 
profiles, and development of an e-cookbook in partnership 
with Farmer & Chef South.  The team also worked with 
Garden & Gun magazine with help from Blind Pig of Asheville 
to produce a Feast on the Farm at Old Sherrill’s Inn, a 
Foodtopia event attended by 100 visitors with proceeds going 
to Manna Food Bank. More focused work also began on 
additional niche areas including art and music. 
The team also undertook the redesign of  
ExploreAsheville.com, which will launch in September 2015.  
The development of a new content network led to creation 
of nearly 100 new stories, articles and itineraries that will be 
used on the web site and incorporated into media pitches, 
social efforts and paid advertising.

Marketing & Public Relations  
Building Brand Awareness and Attracting Visitors to the Asheville Area

• Placed 788 major media stories
• Generated $5.1 million of publicity value in print and broadcast editorial coverage
• Generated an editorial reach of more than 6.9 billion media impressions (up 192 %)
• Extended social media reach with a jump in Facebook likes to 155,000 – an increase of 21%
• Generated 513,000 video views (up 144 %)

By the Numbers

Combined marketing and organic efforts drove a record 4.3 million visits to  
ExploreAsheville.com –  providing significant & meaningful exposure for local businesses

Filming at Biltmore for the new brand video

Foodtopia Garden & Gun Event at the Sherill Inn

A new ExploreAsheville.com 
will launch with a responsive 
design in September 2015.



The Tourism Product Development Fund is funded 
with one percentage point of the occupancy tax and is 
a designated funding source for capital development 
projects that are expected to attract overnight visitors.  
The BCTDA is proud to be able to provide a source 
of funding for capital projects that not only grow the 
economy, but also build amenities that the  
community enjoys.
Since the fund’s inception in 2001, there have been 
eight grant cycles, awarding a total of $19,758,500 to 21 
community projects.

Visitor spending saved 
each household in 

Buncombe County $1,232

The unemployment rate in 
Buncombe County would be 

without visitor spending
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Economic Impact of Tourism 
in Buncombe County in 2014

24,856 
jobs supported by visitor spending

 (that’s 1-in-7 jobs)

Tourism in the Asheville area generates 

$143.5 MILLION
in state and local tax revenue

3.3 MILLION

combined with day visitors 
totals 9.8 MILLION

overnight visitors in Buncombe County

(including indirect and induced impacts) 

Source: The Economic Impact of Tourism in Asheville, NC 2014, Tourism Economics
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New river access at Pearson Bridge

RiverLink was awarded $25,000 in 2014 for establishment 
of commercial-grade river access at the Pearson Bridge 
to facilitate usage of river experiences and activities. The 
project completed in June 2015, and is open to the public. 

Projects currently under construction are:
• Smoky Mountain Adventure Center 
• Asheville Art Museum 
• Montford Park Players 
• Enka Center Ballfields 
• Highland Brewing Company Property Development 
• Riverfront Destination Development Project 
• The Collider

Download a copy at 
AshevilleCVB.com

$17 BILLION
 spent at local businesses$ $2.6 BILLION
 generated in total sales

15.9%


